Impact of regulatory focus on express packaging waste recycling behavior: moderating role of psychological empowerment perception.
To effectively solve environmental pollution and resource waste problems caused by the rapid growth of express packaging waste, government intervention is needed in the separation and recycling of household waste at the source. Considering the correlation between behavior and individual psychological preference and concerns, this study administered a questionnaire survey (N = 847) and used factor analysis, hierarchical regression, and sensitivity analysis to evaluate the responses and determine the influence of individual focus tendency and empowerment perception on waste recycling behavior. The results showed that individuals with a high prevention focus or a high promotion focus were more likely to have good waste recycling behaviors. Furthermore, the higher the psychological perception of waste recycling empowerment (reflected in the meaning, competence, choice, and impact), the more inclined an individual to participate in recycling and waste reduction activities. In terms of interaction effect, psychological empowerment perception and its dimensions can positively moderate the effect of promotion focus on waste recycling behaviors. In other words, psychological empowerment perception acts as an "amplifier," and its dimension of meaning was the most important moderating variable. The study results supported policy suggestions to promote individuals' active participation in waste source separation and recycling activities.